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Figure 1: Survey 
Response Rates by 
Province/Territories
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This brief report – undertaken through
the Centre for Learning, Social Economy
& Work (CLSEW) at the University of
Toronto, the Social Enterprise Council of
Canada, the School of Policy Studies at
Queen’s University, and the School of
Community Resources & Development
at Arizona State University –
summarizes the highlights of the survey
conducted in the Fall 2017 of 349 non-
profit social enterprises serving
marginalized social groups from across
Canada, including your organization.
The survey’s purpose was to gather
information on the impact of social
purchasing and procurement on social
enterprises employing or training the
members of marginalized social groups.

We had a 37% response rate, 129 organizations, some
with more than one social enterprise. As shown in
figure 1, those who completed the survey come from
across Canada, with Ontario, BC, and Nova Scotia
being most heavily represented.

Nearly 90% of the organizations in this study were
engaged in employment, training, or a combination of
the two for members of marginalized social groups,
the largest being



In addition to social
procurement, we also were interested in social
purchasing, meaning: do the clients of the social
enterprises base their purchases in part on the
enterprise’s social mission? We didn’t have a direct
measure of social purchasing because it depended on
knowing what motivated clients, particularly
institutional clients. One interesting finding in our
data is that even though nearly 60% of the sample did
not make bids on social procurement contracts with
government, almost



In the second stage of the


